Decoding E-E-A-T: Create
Content Google Loves

E-E-A-T (Experience, Expertise, Authoritativeness,
Trustworthiness) is how Google evaluates content
quality. While not a direct ranking factor, it guides
Google's quality raters, impacting algorithm
refinements. Understanding E-E-A-T is key to better
rankings.

Understanding E-E-A-T

* Experience: First-hand involvement with the topic. Did the author
*do* what they write about?

* Expertise: In-depth knowledge and skill. Demonstrated through
credentials, experience, or research.

* Authoritativeness: Reputation and respect within the field.
Recognized by other experts and sources.

* Trustworthiness: Legitimacy, transparency, and accuracy of the
website and content.

Strategies for Creating E-E-A-T Content

* Author Bios: Showcase credentials and experience. Link to
professional profiles.

* Cite Sources: Back up claims with reputable sources like journals
and government sites.

* Secure Site: Use HTTPS for data encryption and have a clear
privacy policy.

* Contact Info: Make contact details easily accessible and be
transparent.

* Regular Updates: Keep content fresh and accurate through regular
reviews.

Auditing Your E-E-A-T Content

* |dentify YMYL Pages: Focus on "Your Money or Your Life" pages for
audit.

* Evaluate Author Expertise:*Checkcredentials and topic
knowledge.

* Check Accuracy: Verify claims and citations are accurate.

* Assess Trustworthiness: Review'SSkyprivacy policy, and contact
info.

* Gather User Feedback: Request feedback via surveys or
comments.

E-E-A-T for New Websites

* Niche Down: Focus on a specific area to establish expertise.

* Guest Blogging: Write for reputable sites in your industry.

* Build Expert Connections: Seek endorsements from field leaders.
* Consistent High-Quality Content: Regularly publish well-

researched material.
* Focus on User Experience: Ensure a user-friendly, fast, mobile-
friendly website.
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